TimingResearch Crowd Forecast Newsletter (Beta)
Week 114 — 11/29/15 Report

Open-ended responses for Questions #1, #4, and #5 start on page 3.

Question #2. Based on any technical or fundamental indicators you want to use, would you
predict that the S&P 500 index will move higher or lower from Monday's open to Friday's
close (November 30th to December 4th)?

Higher: 63.0%
Lower: 37.0%

Question #3. Rate your confidence in your answer to Question #2 by estimating the
probability you have correctly predicted next week's market move.

Average of All Responses: 66.9%
Average For "Higher" Responses: 68.5%
Average For "Lower" Responses: 64.0%

Responses Submitted This Week: 54

TimingResearch Crowd Forecast Indicator: 62% Chance Higher

This indicator prediction is an attempt by the editor of this newsletter to use the full 2+ year history
of data collected from this project to forecast a probability estimate for whether this week's
sentiment is going to be correct and ultimately what the markets will do this coming week.

Details: Last week's majority sentiment was “Higher,” however the Crowd Forecast Indicator
prediction was 57% change lower, the S&P500 ended up 0.03% higher for the week. This week's
majority sentiment is “Higher,” and the number of people who selected higher is more than 10%
great than those selecting lower, and different from last week there is a higher average confidence
on the bullish side. Similar conditions have been observed 29 times since the start of this project
with the majority sentiment being correct 62% of the time with an average S&P500 move for the
week of 0.41% during those weeks. Based on that history, the TimingResearch Crowd Forecast
Indicator is forecasting that the majority sentiment is probably CORRECT and that there's a 62%
chance that the S&P500 will go UP this coming week.

Question #2 - Higher or Lower? Question #3 - Confidence Rating

90.0%
80.0%

80.0% 75.0%
70.0% 70.0%
60.0% a5 0%
50.0% 50 0% ’

40.0% 55.0%
30.0%
20.0%
10.0%

50.0%
45 0%
40.0%

ﬂﬂﬂﬂiiiiiiﬁiiiiii&ﬁ&ﬁﬁﬁﬁﬁﬁﬁﬁ&

chmmmmmw—v—w—w—m::c:c:mmmmmw—w—w—v—::c:c:m

B2 3IBEERBS- I8z B88EBBS -

= Higher ™ Lower m Confidence Higher m Confide er
40.00%

il LJ\|Hn|.|nmh|ﬂ|mmlm M

Higher/Lower Difference Confidence Difference

50.0% | | |

0.0% "'"'I'II'II'"'II'I L, "'l'"'|'"'"|""‘|""I|”l”' III"I..I. f I.|I i II|I ||| | y | 0.00% b bl Ll SR P X I e
20.00%

-50.0% -40.00%

Raw Data Page (raw data files include full history spreadsheet and the above charts):
TimingResearch.com/rawdata.
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Full Weekly Results (full version of this chart available in the raw data spreadsheet for this
week, "Date" field below lists the Monday of the week being predicted).

All-Time Correct Percentage: 49.5%
52-Week Correct Percentage: 52.0%
12-Week Correct Percentage: 63.6%

Higher Lower H/L Diff Avg Confidence Confidence Higher Confidence Lower Con Diff Guess Corract?
1 09/30/13 42.29% 15.89% 87.8% 87.7% 68.1% -0.40% Higher Ne
=z 10/07/13 a4.a% 11.29% 71.3% 77.3% 63.8% 13.50% Higher Yes
EY 10/14/13 43.39% 13.39% 83.0% 85.0% 61.0% 4.00% Higher Yes
a 10/21/13 33.39 33.3% 58.0% 59.0% 50.0% 9.00% Higher Yes
s 10/28/13 234.68%  30.8% 80.0% 82.5% 55.68% 6.90% Higher Yes
7 11711713 46.2%  7.7% 71.5% T2.9% 70.0% 2.90% Higher Yes
] 11/18/13 31.8%  36.8% 60.0% 63.9% 50.0% 13.90% Higher Yes
E] 11/25/13 46.2%  7.7% 57.5% 58.3% 56.7% 1.60% Higher No
10 12/02/13 33.3%  33.3% 55.6% 60.8% 45.0% 15.80% Higher No
11 1z/09/13 238.5%  23.1% 57.7% 58.8% 56.0% 2.80% Higher Ne
12 1z/16/13 a6.7%  6.7% 65 .39 67 5% 62.9% a.60% Higher Yes
1= 1272313 a7.5% 25.09% 80.8% 86.7% 51.1% 15.680% Higher Yes
1a 1z/30/13 a41.7% 16.79% B4 .29 &8.69% 58.0% 10.80% Higher No
1s o1/06/14 52.9% -5.9% 64.0% &3.89% 64.3% -0.50% Lower Higher No
18 o1/13/14 33.3% 33.49% 81.39% 64.0% 56.0% 8.00% Higher Lower No
17 o1/20/14 35.3% 29.49% s8.8% 60.0% 56.7% 3.30% Higher Lower No
18 o1/27/14 2.9% 14.39% &8.69% &3.8% 75.0% -11.20% Higher Lower Ne
19 oz/03/14 57.1%  -14.3% &87.1% 70.0% 65.0% 5.00% Lower Higher Ne
zo oz/10/14 31.3% 37.6% 86.4% 86.7% 66.0% 0.70% Higher Higher Yes
21 oz/17/14 46.4%  7.1% 83.7% 85.7% 61.5% 4.20% Higher Lower Ne
2 oz/zas/14 58.8%  -17.6% 87.1% 88.6% 66.0% 2.60% Lower Higher Ne
23 03/03/14 50.0%  0.0% 81.2% 57.7% 64.68% -6.90% A Higher oA
24 o3/10/14 75.0%  -50.0% 87.5% 88.0% 67.3% 0.70% Lower Lower Yes
25 o3/17/14 2.7% -45.5% 83.0% 80.0% 64.3% -4.30% Lower Higher No
= o3szas1a az.39% 15.a9% 82.3% 61.39% 63.6% -2.309% Higher No
=27 o3/31/14 51.4% -2.9% 683.7% 60.0% 67.2% No
=8 oaso7/14a 54.5% -9.1% 69.19% 63.0% 74.2% Yes
29 oartasia 50.0%  0.0% 70.7% 7a.3% 67.1% 7N
3o oarz1s/14a 39.1%  21.99% 63.99% 67 6% s8.1% No
ER oarzas1a a0.a% 19.29% 57.0% s54.29% 61.6% Yes
az os/os/1a a47.9%  a.29% as.0% 52.0% a3 8% No
a3 oss1z/1a 67.9% -35.7% 5599 56.39% 55 8% Yes
3a oss1o/1a 53.1% -6.3% 61.99% 78.0% A7 . 7% No
as os/26/14 40.9% 18.29% 55.0% 63.19% 43 .39% Yes
as osroz/14 41.5% 17.19% s58.8% 59.69% 57.7% ves
a7 os/09/14 45.8% 8.3% 62.9% 89.29% 55.5% No
as 06/16/14 59.1%  -18.2% 860.0% 70.0% 53.1% Neo
39 o6/23/14 42.9% 14.3% 57.19% &1.5% 51.3% Ne
40 06/30/14 29.2%  41.7% 55.2% 61.5% 40.0% Yes
41 O7/07/14 30.2% 39.7% 59.2% 58.2% 61.4% No
az o7/1asia 43.6% 12.8% 51.5% 54.2% a7 9% Yes
a3 o724 51.2% -2.4% 60.5% 59.0% 61.9% nNo
aa o7rzss1a 54.0% -8.0% 55.3% 60.5% 51.1% Yes
as oss0as14a 57.9% -15.8% 55.5% 61.3% 51.4% nNo
as oss11s14a a46.2%  7.7% 60.2% 60.4% 60.0% Yes
a7z ossiss1a az.a% 15.39% 57.1% 62.1% 50.a% Yes
as ossz5/14a AB. 7%  6.7% 55.8% 55.9% 55.7% Yes
as o9/01/14 51.5% -3.1% 61.4% 70.6% 52.8% No
s0 ooso8/14 A7 7%  4.6% 57.7% s8.89% 56.5% No
E oos1s/14 61.29 -22.4a% 60.29% 61.5% s59.3% No
52 oo/22/14 43 3% 13.49% 63.0% 60.5% 66.2% No
53 oo/20/14 54.1% -8.2% 63.89% 63.39 64.2% Yes
54 10/06/14 41.9% 1619 64.09% &62.29 66.5% No
55 10/13/14 49.2% 1.6% 64.99% 61.39% 68.7% No
58 10/20/14 a8.6% 22.8% 58.19% 58.99% 56.8% Yes
57 10/27/14 27 7%  44.7% 680.0% 59.49% 61.5% Yes
sa 11/03/14 39.0% 22.0% 63.3% 65.8% 59 4% Yes
s9 1110014 4% 21.2% 59.9% 59.0% 1.2% Yes
so 11/17F4a 56.3% -12.5% 80.0% 56.49% 62.8% Ne
&1 1i/24/14 36.1%  27.9% 66.1% 65.1% 67 . 7% Yes
&2 12/01/414 48.5% 2.9% 64.9% 61.7% 68.2% Yes
a3 1270814 37.0% 25.9% 58.0% 55.99% 61.5% No
sa 121514 54.0% -8.0% 62.6% 61.3% 63.7% No
&5 1z/2214a 17.5% ©5.1% 62.6% 61.3% 63.7% Yes
&8 12/29/14 37.1% 25.8% 64.5% 63.3% 66.8% No
&7 ©01/05/15 53.4% -6.8% 59.6% 61.5% .0% Yes
&8 01/12/15 37.5% 25.0% 60.0% 57.1% 64.8% No
&89 01/19/15 31.4% 37.1% 84.39% 66.7% 1% Yes
70 01/26/15 32.8% 34.4% 62.39% 62.6% &1.9% No
71 02/02/15 58.0% -15.9% 63.4% 62.4% 64.1% No
72 02/09/15 47.5%  4.9% 62.1% 60.6% 63.8% Yes
73 02/16/15 46.9% 6.3% 64_4% 66.2% 62.3% Yes
7a 02/23/15 36.0% 28.0% 66.3% 66.5% 65.9% No
75 03/02/15 53 4% -6.8% 65.9% 71.5% 61.1% Yes
76 03/09/15 50.0%  0.0% 61.9% 58.39% 65 4% NAA
77 o3/16/18 43.39% 13.49% &65.59% &2.19% 70.0% Yes
78 oa/23/18 21.2% 57.6% a8.3% &8.3% 68.6% Ne
70 o0a3/30/18 30.6% 20.8% &4.49% &4.8% 63.7% Yes
80 04/08/18 46.4%  7.1% 82.99% 58.0% (B9% Yes
81 04/13/185 31.4% 37.1% 89.19% 72.1% 82.7% Ne
82 04/20/15 40.3% 19.49% 85.1% 85.69% 64.5% Yes
83 04/27/15 45.8%  8.5% 82.99% 89.49% 55.2% No
84 05/04/15 45.8%  8.8% 688.69% 87.7% 69.6% Yes
as O5/11/15 27.1%  45.8% 65.0% 62.9% 70.8% Yes
as 05/18/15 43.8% 12.5% 65.2% 65.0% 65.4% Yes
a7 05/25/15 47.5%  4.9% 63.0% 59.4% 67.2% No
as 06/01/15 62.3% -24.6% 60.7% 56.5% 63.3% Yes
as 06/08/15 62.7% -25.3% 64.4% 80.7% 66.6% No
20 06/15/15 49 4% 1.2% 63.6% 61.0% 66.3% Yes
o1 06/22/15 58.2% -16.7% 84.3% 64.0% 64.6% Yes
oz 06/20/15 45.29%  ©0.6% 63.0% 80.8% 65.8% Ne
o3 07/06/15 56.29% -12.7% 63.2% 58.1% 67.3% Ne
o4 07/12/15 26.7%  26.7% 82.29% &82.6% &1.49% Yes
os 07/20/15 20.0%  41.9% 82.19% 82.7% 80.6% Ne
o8 O7/27/15 63.39 -26.7% 80.29% a8.29% &87.1% Ne
o7 o8/02/15 45.7%  8.6% 84.49% 82.99% 66.3% Ne
os 08B/10/18 53.5% 46.5%  7.0% 70.1% 89.19% 71.39% Yes
28 08/17/15 68.0% 32.0%  36.0% 89.0% 86.3% TA.T % No
100 08/24/15 56.8% 43.2% 13.5% 69.9% &88.7% T1.6% No
101 OB/31/15 38.5% 61.5% -23.1% 68.5% 66.5% 69.7% Yes
102 09/07/15 A7.3% 52.7%  -5.5% 70.1% 89.2% 70.9% No
103 09/14/15  A44.3% 55.7%  -11.5% 66.6% 65.0% 67.8% Yes
104 ©09/21/15 29.2% 70.8%  -41.7% 68.1% 64.6% 69.6% Yes
105 ©O9/28/15 50.7% 49.3% 1.4%% 87.4% 84.6% 70.3% Yes
106 10/05/15 54.0% 46.0%  2.0% 70.0% 70.4% 69.6% Yes
107  10/12/15 48.1% 51.9%% -3.9% 87.0% 87.3% 66.6% No
108 10/19/15 56.9% 43.19% 13.7% e82.8% 85.7% 73.09% Yes
109 10/26/15 53.8% 46.29%  7.7% eg2.1% 86.1% 70.4% Yes
110  11/02/15 382.0% 62.0%  -24.0% 69.5% 71.3% 682.4% No
111 11/09/15  51.7% 48.392  2.4% 62.9% 67.2% 70.0% Ne
112 11/16/15  43.3% 56.7%  -12.3% 70.6% e8.1% 72.5% No
113 11/23/15 66.7% 33.3%  33.3% 66.4% 64.8% 68.3% Yes
114 11/30/15 ©63.0% 37.0% 25.9% 66.9% 68.5% 64.0% 777

Weekly Reports Page: TimingResearch.com/reports

Raw Data Page: TimingResearch.com/rawdata

Current Survey Page: TimingResearch.com/currentsurvey
Any feedback email: news@timingresearch.com
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NOTE: The following open-ended answers are solely the opinions of the anonymous responders to
this survey. Responses are mostly unedited, but some have been reformatted slightly for to make
them easier to read and are listed in order of submission. Some useless/irrelevant responses (e.g.
"none”) have been omitted. All responses for each week, unedited, are available in the raw data
spreadsheets at TimingResearch.com/rawdata.

Question #1. What developing events (technical or fundamental) will you be watching out
for during the trading week of November 30" to December 4™ that might have a positive or
negative impact on the S&P 500 and other US markets?

Non-farm jobs report, reaction to Black Friday Sales

developments in middle east and price of ol

30th, construction spending,3rd factory orders, 4th non farm payroll & unemployment
reports ,S&P 500 uptrend continuing?

Vix

weak retail.....industrials weak .....transportation rising....a Zig Zag week

The number of 52 week highs increase.

world events

PMI's and Non-Farm

Rising tensions in the middle east

Test of prior highs

Retail reports

Draghi.

Breakout from consolidation

Month end window dressing vs. tax loss selling

turkey v russia

sales during thanksgiving days

RETAIL

black Friday and cyber Monday results to affect s&p

The Fed. 2 speeches (2 too many)

china the us dollar the fed price of oil and the Christmas shoppers

Retail sales, ISIS, Europe

hold above 1921

Non farm numbers

Heavy news week

Fed Announcement

Middleast war.

Price action.

Russian reaction to plane shot down

all that matters is a break of technical support/resistance (to indicate the next directional
move) but behaviour of vol products (VX futures) & FED/ECB announcements and other
news factors likely to be relevant in one way or another

trend

fomc

Cyber Monday hits online and the Twitterverse concerning thereof accordingly. | want to see
who bought what--and do they brag about it.
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Question #4. What methods or techniques do you use to overcome the emotional aspects of
trading?

| take 5HTP nightly and sell puts at demand zones for issues I'd like to own cheaper.
sell puis on stocks i ould ant at a I;0er price

patience, charts & experience

prayer

technical and fundamental methods

Not listen to the talking heads.

fundamentals, industry and company specific news, general market trends

Stick to the numbers, they don't lie.

Fibonachi

gree

MarketWebs

Familiarity.

Moving averages

Play clash of clans on the smartphone

try to calm down

200 day moving ave

BUSINESS PLAN

walk away for the day and ground yourselfl

My stock picking program depends on hard numbers.

i use a stop loss and a three strikes its out strategy

Chewing Gum

before i buy i have exit strategy planned

just watch the charts

| must report my results to others, so there's no room for excuses.

IDT course

Price action

Written plan and sticking to it.

Use indicators and stops to protect my money pot.

Lately, only emotional integration.

Sell covered calls when position goes against me near end of day when skimming.
Generally only go long during, this, the best six month period of the year per Yale hirsch
use options to limit risk

focus and price and do what feels most uncomfortable (sell when others are buying, and
buy when others are selling) - Tom Sosnoff uses black tape & closes his eyes ;0)
listen to heavy metal

muddle thru

Trendline breaks and divergences. If these don't work, then we got nothin'!!
aroonindicator
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Question #5: Additional Comments/Questions/Suggestions?

Thank you for all the feedback, feel free to contact us at any time with any other questions or
comments.

« Last weeks was another swing and a miss for for experts.

+ Tax selling and buying will influence markets.

* no right now

+ What is the best tell to determine which way the market will open the next morning?
«  Watch SPX 2120-2140 resistance

* Not right now, but I'm sure I'll have some soon
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